ESG/SDGs matrix

Correlation with the 17 targets of the SDGs

Seven core
ESG4 subjects
categories| 150 26000)

Seven material S . Pag(_e in
Social issues surrounding FOO LIFE COMPANIES this

issues

Strengthening governance structure for sound management 16.4 16.5
Internal control 16.4 16.5
5 P ion of inability 16.4 16.5
G g;sg:‘;;‘ﬁz"a' f;m%;?g :,mg Groupuwide risk 115 13.2 164 165 P
aocicompliance Information security and privacy protection 9.1 16.10
BCP management 11.2 115 12.2 13.1
Raising awareness of our Vision, Promise and Principles 8.7 88 10.3 104 16.4 16.5
. . Compli with ional laws and lati 8.7 88 10.3 16.4 16.5
Fair operating Achieve suslam'able . . A - P10
practices Eusiness pracl;isclgsg fair ' o'f [ . a|'1d traceablflty . 1.1 24 5.2 84 87 10.2 103 12.7 128 133 144 145 16.2 16.5| 17.16 P11
Collaboration with upstream partners (fisheries and agriculture businesses) 11 24 5.2 84 87 10.2 10.3 133 16.2 16.5| 17.16
Human rights Respect for human rights 45 54 55 85 88 10.2 103 16.3
Compliance with legislative reforms 3a 44 47 | 54 55 85 88 10.3 104 16.7
Labor Enhance human capital| Expanded employee benefits 3a 44 47 5.c 85 88 103 104 P16
practices [ of employ 33 34 | 43 44 8.5 10.2 10.3
F ion of human evel and career devel 43 47 | 55 5.¢ 8.5 10.2 103
Promotion of diversity and inclusion 11 1.2 44 45 | 54 55 8.1 10.2 103 16.3
S Food safety and security | Food safety and security 11 21 22 34 6.2 6.4 P14
Transitioning from an era of finding to creating 1.5 21 22 83 84 | 92 95 12.1 13.1 13.2(14.1 1l4.a
Consumer Promoting DX to provide new value to customers and employees 11 21 73 81 82 |91 95 10.2 122 123 17.16
Issues Bringing Japanese food culture to the world 21 24 4a 43
Ln:g:r)i‘;ence valu using ppropriate labeling and discl of product inf i 3d 122 124 P13
DX and other means | Fair advertising 12.8 16.10 P18
Community Information security and protection of privacy (customers) 16.10
gsze'”me"‘ Giving back to communities where we operate 12 21 22 47 73 83 85 102 104|111 115 131 17.17
involvement Providing happil through food education for children and food 11 1.2 | 21 22 4.7 4a 6.6 9.1 103 114 |121 126 132 |142 145|156 159 17.17
Reduction of COz, i | energy effici and Jed use of ble energy 1.5 21 72 13 12.3 13.2 133
Achieve carbon Scenario analysis following TCFD and counter 15 21 72 13 132 133 1716 17.17| P15
neutrality
Promotion of energy conservation 1.2 21 13 12.2 13.1
F ion of ing, reusing, and ling of waste 11 12 | 21 22 9.1 9.2 12.5 17.17
o Environment Reduction of food loss and waste 11 12|21 22 91 9.2 123 17.17
Reduce food Iosg and | Red of plastic i and plastic st bags 11 12 | 21 22 91 9.2 12.4 13.1 141 17.17 P10
uwt?l?:z ::lad'i(:‘fefe”(;:vely Conservation of marine life diversity and prevention of pollution 24 39 8.1 94 95 12.2 127 13.1 141 144 1716 17.17 Ei;
resources Jed p of fishery through evolved aqua culture technology 1.1 21 81 82 |94 95 12.2 127 13.1 14.1 1716 17.17
Realization of vibrant fishery and agricultural resources 1.1 21 24 39 91 94 116 11.7 12.2 131 132|141 144 176 1717
of water usage and red and of 1.1 21 6.3 6.4 15.9 17.17

* Lists the SDGs targets that are strongly related to the Group’s initiatives.
* We will continuously review the situation based on the progress of the Group’s businesses that resolve social issues and changes in social issues.
* The Group’s ESG/SDGs matrix table is organized using the ESG/SDGs matrix method with the supervision of Hidemitsu Sasaya, a professor at Chiba University of Commerce and an ESG/SDGs consultant.





