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Japanese Popular Kaiten Sushi Brand “Sushiro” Opened its 1st Store in Mainland China
“SUSHIRO PO PARK” Opened on Sep 22, Wed, in Guangzhou

F&LC to Expand Business to its 6" Overseas Countries/Regions

A subsidy (Guangzhou Sushiro Restaurants Co., Ltd.) of FOOD & LIFE COMPANIES LTD. (HQ in Suita city, Osaka
prefecture / President & CEO Koichi Mizutome) opened its 1st store, “SUSHIRO PO PARK” in mainland China on
September 22, Wed, 2021 in Guangzhou. The Subsidy (Guangzhou Sushiro Restaurants Co., Ltd.) prior to the opening,

released a newsletter (shown below) for local media.

< English translation of quote from the newsletter released by Guangzhou Sushiro Restaurants Co., Ltd. >
‘Tasty Sushi for Value Price’ is finally coming to town. A Japanese popular kaiten sushi brand “Sushiro” opens its 1% store
in mainland China on September 22, 2021. The store named “SUSHIRO PO PARK” is in PO PARK shopping mall in

Guangzhou.

FOOD & LIFE COMPANIES LTD. (“The Company”) currently operating 600+ Sushiro brand stores in Japan and other
Asian markets, opened its very first Sushiro store back in 1984 in Osaka, Japan. The Sushiro brand stores with its brand
philosophy, “Tasty Sushi for All. Tasty Sushi for the Heart.,” have procured carefully-selected-ingredients from all over
the world, thoroughly controlled ingredient freshness of the sushi they make, and have offered amazing taste and great joy
to the people around the world. Seeing today’s grand opening in mainland China, the Company is now even more

enthusiastic about further expanding its brand in mainland China as well as other Asian markets.

(Store Sample Image)



- A Positive Outlook : A Japanese Popular Kaiten Sushi Brand to Open the 1% Store in Guangzhou -

The Company, for many years, has closely monitored the growing mainland China market. It’s truly a big market to start
with. And the restaurant industry for local and foreign cuisines have grown so fast along with the overall economic trend.
The infrastructure (incl. supply chain) for dining industry has been firmly established. And consumers’ appetite for

spending has grown stronger. For these reasons, many foreign restaurant brands have entered this market.

Sushiro brand for 37 years since its establishment has always placed its focus on ‘tastiness & strict quality control,” and
has entered 5 foreign Asian markets outside Japan so far. By launching this Sushiro brand in mainland China, the Company
hopes to capture the growing demand for quality-food service in the dining industry, which will then lead to its bigger

ambition to ‘make people’s everyday meals more delicious and the lives of people more fulfilled.’
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(Store Sample Image)

- Fusion of Artisanship and Technology behind Fresh & Tasty Sushi -

The Company since it was first established, has never derived its focus from ‘quality sushi for value price’ for Sushiro
brand. Leveraging its purchasing power backed by 600+ stores operating worldwide, the buying team of the Company run
around the world to carefully select the right ingredients and place them under rigid quality control to offer ‘quality sushi
for value price.” To realize this philosophy yet again, this new Sushiro store opened in Guangzhou offers Japan-quality
sushi starting from 1 RMB per plate. The store utilizes its patented ‘Integrated Sushi Management System’ to control
freshness of the sushi on revolving lane. The system detects IC chip attached at the bottom of each plate to measure distance
each plate travels on lane. When a travelling distance of a plate hits 350m, the plate gets automatically removed from lane.
The system not only controls the freshness of sushi on lane, but also capture, in real time, sales data of each product on
lane. These big sales data get analyzed to help optimize the volume of sushi that staff put on lane, which then leads to

reduction of food waste.



- Overseas Expansion: The Next Stage of Challenge, the Mainland China, Starting in Guangzhou -

Guangdong Province that is leading the economic growth of China, is equipped with solid supply chain infrastructure
(incl. cold chain), and often gets picked by foreign business with an ambition to enter to mainland China market, as its
top priority region.

People often say, “Go To Guangzhou for a Fine Meal.” The philosophy of Guangzhou food culture seems to match that
of Sushiro. In fact, many people in Guangzhou do like Japanese cuisine, that it gave the Company a push to open a store
there. The new Sushiro store is in PO PARK shopping mall in the central business district of Tianhe, the most bustling
area in Guangzhou. Preparation to open store No.2 and No.3 is also making good progress. The Company fully commits

to offering fresh & tasty sushi to the people in mainland China, and it looks forward to seeing everyone at SUSHIRO.

< SUSHIRO PO PARK >

[Store Address] [ JNTFAIXMINGEE 63 SRS EZ=WYI 15 Bl |Z PO PLUS $1X 1331 4

[Open Date/Hour]

Sep 22 - Sep 28, 2021, 11:30a - 9:30p / From Sep 28, 11:00a - 10:00p

[WeChat Official Account] WeChat user can reserve seat via WeChat mini program. The user can collect store visit

points that can be used as discount coupon or can be exchanged with original ‘Dakkozushi’ character goods.




[Newsletter in Original Language, Chinese]
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